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Luxury. Green. Living.

N 18 11 - Our mission is to create the most environmen-
FROM TOP: MARGIE HAMRICK, tally responsible, high-performance residence

THE ASSOCIATES Il DESIGN TEAM,
JENNIFER CHICK-GRAY

possible that will serve as a living classroom for
the building community. Our vision is to leave
the world a better place, and to inspire the
building community to take part in the
solution by using environmentally sound
building techniques and materials that

have a positive impact on the earth.
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WHAT TO LOOK FOR

The design team at Associates lll carefully considers
the following key criteria when evaluating finishes
and furnishings for each and every project.

10.

1.

12.

13.

14.

15.

CERTIFICATION Look for: third-party certification—the most
comprehensive, technical, independent and unbiased.

REDUCED MATERIAL Look for: dovetailed joinery and
multi-functional pieces.

RECYCLED MATERIAL Look for: products made with
pre-consumer content, post-consumer content and
post-industrial content.

RENEWABLE MATERIAL Look for: products made from
wool, cotton, jute, wheatboard, linoleum, cork and bamboo.

SUSTAINABLE MANUFACTURING Look for: companies
that minimize waste and packaging, conserve energy and
water, use recyclable materials, and are committed to
sustainable business practices and fair trade.

REDUCED TOXIC EMISSIONS Look for: low-VOC paints,
finishes and adhesives; linseed oil and wax finishes; and
waterborne stains and topcoats.

LOW-IMPACT MATERIALS Look for: locally harvested wood,
wheatboard cabinetry and counters, and wool or jute rugs.

LOCALLY MANUFACTURED Look for: local stone and
reclaimed wood from nearby buildings being demolished.

DURABLE AND LONG-LASTING Look for: low-mainte-
nance materials like tile and stone.

ADAPTABLE & REUSABLE Look for: multi-functional
furnishings or pieces you already own that can be repaired,
refinished or repurposed.

BIODEGRADABLE Look for: natural fibers, biodegradable
adhesives and nontoxic dyes.

INDOOR AIR QUALITY Look for: low-VOC paints,
water-based adhesives, bio-based wall coverings and
solvent-free finishes and sealants.

REDUCED PACKAGING Look for: minimal packaging;
biodegradable peanuts and bubble wrap; returnable pack-
aging; recyclable boxes made from post-consumer waste.

EFFICIENT SHIPPING Look for: companies that use
eco-friendly carriers (like UPS).

REDUCED SAMPLES Look for: manufacturers who
provide initial samples digitally.
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DEVELOPER

Margie Hamrick, Ecoexistence,
Edwards, CO, (970) 926-9261,
ecoexistence@aol.com

RESIDENTIAL DESIGNER

Peter MacDonald, Peter Stafford MacDonald & Co.,
Minneapolis, MN,

Colorado: (970) 401-1853;

Minneapolis: (612) 333-1822,

macandco.net

BUILDER

Boles Custom Builders, Inc.,
Edwards, CO, (970) 926-3202,
bcbi.net

SUSTAINABLE INTERIOR DESIGN TEAM
Associates lll,

Denver, CO, (303) 534-4444,
associates3.com

ENERGY CONSULTANTS
Active Energies, Inc.,
Avon, CO, (970) 227-0272,
activeenergies.com

NATURAL STONE SUPPLIER
Telluride Stone Co.,

Denver, CO, (303) 388-8863,
telluridestone.com

LOG PROVIDER

Custom Log Homes, Inc.,
Stevensville, MT, (406) 777-5202,
customlog.com

REAL ESTATE AGENT

Patti Brave, Slifer Smith & Frampton Real Estate,
Cordillera, CO, (970) 926-3505,

pattibrave.com

BENEFICIARY

Habitat for Humanity

of Eagle & Lake Counties, CO,
(970) 748-6718

Do you have a question about
building green or a sustainable
solution you’d like to share with
The Dream Team? Send your
thoughts to Margie Hamrick,
the Natural Dream Home
2008’s developer, at
ecoexistence@aol.com.
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Assoclates

MOUNTAIN LIVING: Associates 111 has been providing interior design services for close to
40 years. Has sustainable design always been your goal?

ASSOCIATES IlI: It has always been a topic. We've been thinking about it and talking about
it since the 1970s, but we didn't make it an official part of our company culture until 10
years ago, when we came together and added it to our mission and vision.

We knew that before we could go out and spread the word, we really needed to walk the
talk. We formed task forces to green every aspect of our company. We looked under our
sinks, at our office supplies, at our Web site, even to our neighbors, to see if they might be
willing to collaborate on a recycling program. Once we got it down within the walls of
Associates 111, it was time to take sustainability to our clients and to the world.

ML: In your experience, how has the green industry changed over the past decade?

Alll: The availability of new, innovative and environmentally friendly products for interiors
continues to grow steadily, especially over the past two years. And it's happening everywhere,
from fixed building finishes such as paints, carpets, cabinets and wallcoverings to furniture,
both upholstery and case goods.

We began asking vendors and manufacturers what made their products sustainable
back when it wasn't popular to do so. At that time they were unfamiliar with the term
sustainable. They hadn't stopped to think about it because no one had ever asked. But
now everyone has been exposed to it. The environment is such a prevalent issue today
and manufacturers are understanding that this is what consumers want. They now need
to provide it to be competitive in their market.

ML: What do you say to people who believe green design is more expensive and more restrictive?
Alll: We're working at breaking down those myths. As manufacturers become more practiced
in making responsible products and more people are buying them, these costs are coming
down. We find that the long-term benefits of these products far outweigh any slight cost
increases. Often, when all factors are considered, including the health of the family, the
green product is actually less costly.

ML: What is your vision for the Natural Dream Home 2008's interiors?

Alll: What really convinced us to take on the project was the opportunity to share our knowl-
edge with the developer, the other vendors working on the house, and the readers of
Mountain Living. \We want it to be common knowledge that sustainable, responsible green
design can also—and should also—be lovely and sophisticated. You don't have to sacrifice
anything; you only gain.

Our goal is always to complement and honor a home’s architecture. So, from the beginning,
we envisioned a Rocky Mountain contemporary application. We're working with the colors
of nature and we're selecting fixed finishes and furnishings that will create a space that's
vibrant, inviting and healthy. Since the home is for sale, we are mindful that it has to appeal
to a wide audience, so we're aiming for a design that's universal yet tasteful and beautiful.

Phone: (303) 534-4444
Web: associates3.com
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Finishing
Touches

Each fixed finish found in the Natural Dream
Home 2008 was carefully selected by the

design team at Associates Il for
its sustainability, durability and beauty.

FLOORING

THE WARMTH OF WOOD The Natural Dream Home’s main level will feature Carlisle Wide-
Plank Floors’ reclaimed, FSC-certified wood. Carlisle has always practiced the sustainable
selection of its wood products, and has now become FSC certified. This third-party certifica-
tion made Alll even more confident that the wood specified comes from a reliable and sustain-
able source. The wood used to craft the Natural Dream Home’s floor was taken from the beams
and support structure of an old hay barn—thought to have been built in the mid-1800s—in
Roxeter County, Ontario. wideplankflooring.com

STONE SOLUTIONS For the lower level, Alll specified natural, locally sourced stone, provided by
Stone Concepts. stoneconceptsusa.com

CERTIFIED CARPETS For the home’s master suite, lower-level bedrooms and theater, Alll speci-
fied all-natural, 100-percent wool Karastan carpets that have been certified by the Carpet and Rug
Institute’s Green Label Plus Program. The rug industry uses this second-party certification to mon-
itor the influence carpet has on indoor air quality by certifying carpets and carpet adhesives that
are low emitting, low VOC, and that have the healthiest, lowest chemical emissions. carpet-rug.org
UNIQUE TREATMENTS The floors in the upstairs laundry room will be covered with cork floor-
ing; for the downstairs laundry, Alll specified Marmoleum, an all-natural product made from lin-
seed oil, wood flour, resin and jute. forbolinoleumna.com

PLUMBING

With the help of Martz Supply, a Denver-based distributor of plumbing and heating supplies
(martz supply.com), Alll has specified a wide variety of smart plumbing fixtures for the Natural
Dream Home, including:

KOHLER “Kohler has a green commitment,” says Alll. “They consider water conservation,
smart manufacturing processes, recycled content and the recyclability of their final prod-
ucts, as well as the health and safety of their employees. And, they have a manufacturing
facility in the United States.” kohler.com

TOTO “TOTO’s dual-flush toilets were a great solution for the Natural Dream Home because
they help with water conservation and also manufacture some of their products in the United

go
green:  the A design team shares their favorite ways to go green

"Ask 'Where does it
come from and where

does itend up?”
Kari

"Support local artisans.” | “Keep it clean:

Wendy Use nontoxic materials.”
Rachael
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States,” says Alll. “So many plumbing fixtures come from overseas, so we made
an effort to specify products from companies with manufacturing facilities in the
United States.” totousa.com

HANSGROHE “We chose Hansgrohe fittings for the home’s showers for several rea-

sons,” says Alll. “The products perform well, are easily cleaned, and their rate of F : " |' g "
water flow is fewer gallons per minute than you’d find with a traditional faucet, but ; et =l B !
because air is integrated with the water, you still get good water pressure. The com- =l S

pany—based in Georgia—also employs many green manufacturing processes,
including a water-reclamation process.” hansgrohe-usa.com

SOLID SURFACES

COUNTER INTELLIGENCE The kitchen island will be tiled with durable, 100-percent
recycled aluminum from Eleek (eleekinc.com), a green company committed to under-
standing and reducing its impact on the natural environment. Other countertops feature
tiles composed of a pigmented blend of cementitious materials, post-consumer a~
post-industrial recycled materials, and recycled glass by Meld USA (meldusa.com).

TILE STYLE Some bathrooms will feature long-lasting and recyclable concrete-tile
floors that were made in California using natural iron-oxide pigments from Smith-
Laredo (smith-laredo.com).

Adding style to the kitchen, bathrooms and laundry room are tiles that have recycled
content, use nontoxic glazes, and are made by companies that have sustainable manu-
facturing practices such as Oceanside Glasstile (glasstile.com), Encore Ceramics
(encoreceramics.com), Royal Mosa (royalmosa.com), Sonoma Tile Makers (sonomatile
makers.com), Malaga Cove (malagacovetile.com), Stone and Pewter Accents
(stonepewter accents.com) and Lunada Bay (lunadabaytile.com). “One striking tile
we’ve specified is a combination of recycled slate and glass,” says Alll. Nontoxic
grouts, adhesives and sealers are being used to keep everything securely in place.

PAINT

NATURAL BEAUTY Alll has specified American Clay Natural Earth Plaster for the
home’s public areas. One of the greenest wall products available, it is all natural,
free of chemicals and toxins and, as a result, healthy for both the installer and
homeowner. The natural clay used in the product also “breathes” as a result of
changes in humidity levels, releasing beneficial negative ions into the room. Thirty-
five available colors are derived from locally sourced natural pigments and the
product itself is manufactured in New Mexico. americanclay.com

PHOTOS BY MARTIN CRABB

BREATHING EASY In rooms where American Clay hasn’t been specified, walls will
be coated with low-VOC paints from Benjamin Moore’s Aura paint collection. “In
most cases, there’s no need for a primer, it goes on beautifully, there aren’t any
fumes, and even the matte paint is totally washable,” says Alll. myaurapaint.com

"Adapt and reuse: Give “Buy from companies “Use your nose. If it smells
pieces a second life!” you trust.” funny, it probably is.”
Jill Maggie Natalie
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CK-GRAY Showroom Manager/
ome and the Range
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Jennifer Chick-Gray is the
showroom manager and
executive chef of Home and
the Range, an independently
owned Viking showroom that
offers the complete line of
Viking appliances. Home and
the Range offers Viking-certified
installation services, as well as
recreational cooking classes
and product-education classes
in its in-house kitchen, and
even in-home demonstrations.

“Viking is eco-friendly in several
ways,” says Jennifer. “lts
products are made in the United
States, in my hometown of
Greenwood, Miss. Viking
recycles 100 percent of its card-
board packaging and 70 percent
of its shipping palates. In 2007,
Viking Manufacturing recycled
about 4.6 million pounds of
stainless steel and iron.”

Locations: Denver (Edwards,
CO, location coming this fall)

Phone: (303) 777-3773
Web: homeandtherange.com

Jennifer Chick-Gray explains the eco-friendly friendly features of the Viking appli-
ances featured in the Natural Dream Home 2008’s kitchens and barbecue area:

RESPONSIBLE RANGE “The kitchen’s 48” Viking range features electronic-ignition
burners. That means there’s no standing pilot light, so it’s very energy efficient. The
response time is tremendous, too. You can use 15,000 BTUs and then quickly go
down to a low simmer, so you’re only using what you need when you need it.”

UNDER THE HOOD “The hood liner’s blower is outfitted with a rheostat, which
offers more control than just ‘full power’ or ‘off’; there’s everything in between. You
can control the setting—and the amount of energy you’re using.”

SMART & SPOTLESS “The ENERGY STAR-certified dishwasher is extremely quiet
and water smart: two separate spray arms offer the flexibility to just wash the top
or bottom rack. It uses as little as 2.1 gallons of water per load and just one
tablespoon of detergent, which conserves water and reduces phosphate runoff.”

KEEPING COOL “The kitchen’s 60” ENERGY STAR-rated refrigerator/freezer uses
a variable-speed compressor, which means it doesn’t run at full power all the
time. It senses when the temperature rises and adjusts its power level accord-
ingly. This saves energy and keeps the amount of noise down. The refrigerant is
reclaimed and recycled and releases no harmful emissions.”

HOT ON THE SPOT “The building code doesn’t allow us to have a range in the
lower-level kitchen, so we’re using Viking’s induction pods instead. These single
burners are completely portable and 94-percent efficient—more efficient than gas
or electric. You can go from a boil down to a simmer in three seconds.”

“GREEN" GRILL “The outdoor grill is double-wall insulated, which keeps the heat
contained. When you close the lid you’re creating something similar to a convec-
tion system inside, which allows the grill to preheat more quickly than other grills
and maintain an accurate temperature.”
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